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While Athens is a temporary home to thousands of young university
students, it is fast becoming one of the top retirement communities
in the country. Athens has recently made the Top 10/25 lists in
publications such as Forbes and Money magazines. The university,
the climate, the cost of living, and the proximity to Atlanta have
combined to create the best of all worlds for baby boomers, the 77
million who comprise nearly a quarter of the total U.S. population. 

In addition to Athens, nearby rural counties are becoming sites for
huge “Del Webb” types of developments for active retirees. 

Today’s Americans aged 50+ have things they want to do, places
they want to go, and opinions and advice they want to share.
BoomAthens is the hyper-local print and online media for this
significant but often ignored market.

Why BoomAthens?

Look for Profiles, Features, Events, Advice & Essays in Every Issue & Online

"There's never been another generation quite like the Boomers."

Flip Book Available on Website



BoomAthens, the FREE magazine, is distributed
at scores of locations in the Athens region. We
adjust every quarter to guarantee high pick-up
rates.
Readers tell us they save Boom and read it
cover to cover.
Circulation studies show magazines are shared
and read by at least two to three more people.

Healthcare Providers & Hospitals
Popular Restaurants
Senior Living Communities
Fitness Centers
Libraries & Community Centers
Arts & Entertainment Venues
Grocery Stores
Financial Services Offices
Plus many more targeted
locations

Adults age 50+ who live, work,
and play in Athens-Clarke,
Oconee, Madison, and
Jackson Counties.

Why Advertise with BoomAthens?

Target Audience

Distribution

Delivery Locations

Bolstering our award-winning print edition
is the bi-monthly BoomBlast e-newsletter
with local resources and events reaching
nearly 2,000 subscribers.

Arts & Entertainment
Healthcare, Fitness, Appearance
Dining & Dancing
Relationships, Caregiving, Loss
Spiritual Journeys, Memoir & Reinvention
Aging Well, Money Matters, Housing
Humor, Poetry & Photography
Travel (near & far)

Hyper-local Content:



"Buy" the Numbers

The baby boomer demographic of
50+ has been affecting society and
the marketplace for 70 years, and it’s
not stopping now. This generation
continues to have a profound effect
on attitudes, styles, products, and
services. They are consumers who
want content focused on the
societal changes they’ve created and
lived through, health and wellness,
personal reinvention, and managing
the challenges of growing older
while still staying active.

About Boomers

$2.4 Trillion in Annual Income
Americans aged 50+ account
for half of all consumer
spending but are targeted by
just 10% of marketing (AARP). outspend the average consumer in nearly every

category including food, household furnishings,
entertainment, personal care, gifts, etc.
spend $157 billion on travel every year.
outspend younger adults online 2:1 per capita.
88% use email.
are the fastest growing group on 

have a net worth 3 times that of 

The 50+ consumer is the largest in terms of size &
percent of population. 80% own their homes. 
Boomers:

      Facebook, with an 80% surge 
      between 2010 and 2014.

      younger generations.

Reach this untapped local
market of active, aware,
influential consumers.

Betsy Bean, a 1973 UGA graduate, has over 35 years of experience in newspapers, radio, public
relations and marketing. She has also been a leader in the field of downtown revitalization and
historic preservation. She has been a member of the OLLI curriculum committee and conducted
many oral history interviews for the Russell Special Collections Library.

Publisher: BoomAthens LLC

BoomAthens also publishes
the annual Boomer Directory
of Senior Resources.

Flip Book Available on Website


